THE POWER OF SOCIAL MEDIA

scientists and public engagement The social media has currently a big

influence has a big influence on people,
ﬁ especially on young people. Through

social networks we can speak with young

generation and we can also talk about

climate change with people around the
world.
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TED talks climate change awareness.
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The big power

Political and economic issues

It is crucial to communicate facts surrounding climate
change in a clear and easy to comprehend way.
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https://www.ted.com/playlists/397/the_power_of_social_media
https://timesofindia.indiatimes.com/readersblog/elrashidy-media-group/the-power-of-social-media-connecting-and-engaging-in-the-digital-age-50585/
https://www.npolar.no/en/themes/climate-change-in-the-arctic/

