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Political and economic issues

Different parts of the world will be impacted 
differently with climate change, sometimes 
in some surprising ways
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The social media has currently a big 
influence has a big influence on people, 
especially on young people. Through 
social networks we can speak with young 
generation and we can also talk about 
climate change with people around the 
world.

It is crucial to communicate facts surrounding climate 
change in a clear and easy to comprehend way. 

Target group:

YOUTH
Sources:

FACEBOOK

TIK TOK

X

INSTAGRAM

Advantages:

ACCESSIBILITY
to high end public events

TED talks

GLOBAL
COVERAGE

of events. Use of various
multimedia means
of communication 

(videos, infographics, 
animations, photos, etc.) 

The big power

Challenges 
& barriers: 

DISINFORMATION 
Corporate Interests opposing

climate change awareness. 

Overwhelming volume of information
to assess and evaluate.

The controversies and the 
associated political polarity
concerning climate change

Climate change in the Arctic

https://www.ted.com/playlists/397/the_power_of_social_media
https://timesofindia.indiatimes.com/readersblog/elrashidy-media-group/the-power-of-social-media-connecting-and-engaging-in-the-digital-age-50585/
https://www.npolar.no/en/themes/climate-change-in-the-arctic/

