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STORYTELLING CAN 
EFFECTIVELY SUPPORT 
AWARENESS AND 
INTRIGUE IN RELATION 
TO CLIMATE CHANGE. 
The power of tangible 
and real-life stories can 
highly engage the public.

Which climate change 
story is the right?

Who is the ideal 
speaker/narrator?

Enjoy the story!

Which is your 
prospective audience? 

Different parts of the world will be impacted 
differently with climate change, sometimes 
in some surprising ways

• 

TOPIC IDEAS

• environment

• pollution

• global warming

• glaciers melting
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Connect
with

audience

Local stories
on the global 

dimension

Story
must be

substantiated
and credible

Use the
active
maps

• SCIENTISTS:
Seas of plastic
Capt. Charles Moore.
• CELEBRITIES:
World food program 
Zlatan Ibrahimović 
• CROWD HERO 
Thank you for the rain

Based on the capacity 
and background of your 
speaker the projected 
effect to your audience 
may differ - a scientist 
projects authority through 
his/her expertise, whereas 
a celebrity tends to charm 
the audience due to his/her 
high acceptance rates.

https://geography.org.uk/curriculum-support/projects/project-archive/global-dimension/what-is-the-global-dimension/
https://www.esri.com/en-us/arcgis/products/arcgis-storymaps/overview
https://www.ted.com/talks/charles_moore_seas_of_plastic
https://www.youtube.com/watch?v=wDJjcL9Ya4c
https://www.jsns.cz/lekce/748377-dekujeme-za-dest

